KYYAU
OKCAHA BACWUTIBHA

KaHAMAAaT eKOHOMiIYHUX HayK,
AoueHT Kacheapu ncuxonorii i Typusmy

Ocgima:
1998-2003 pp. — KuiBchkuii yHIBEpCUTET TypH3My, €KOHOMIKH 1 MpaBa, CIEHIaicT 3
MIDXKHapOJHUX €KOHOMIYHHMX BITHOCHH..

VY 2010 p. 3axucTuia auceprario Ha 3700yTTS HAYKOBOTO CTYNEHIO KaHIWJaTa
reorpadiuyaux Hayk 3a cremiaabHicTio 08.00.02 «CBiTOBE rocmomapcTBo i MiKHAPOIHI
eKOHOMIYH1 BigHOCMHWY. TeMa aucepTarii: «Posp TIIII B cipusHHI 30BHIIIHIN TOPTiBI1
B IHCTUTYLIHHINA CUCTEMI PETYIIOBAHHS BIAKPUTOT EKOHOMIKH.

3azanvHuli cmasxc HayKOBO-TIEAroriyHoi poOboTu — 15 poKiB.
Iiosuwennn keanighikauii:

— lentpanbHuii  1HCTUTYT micasauruioMHoi ocBith JIBH3 «VYHiBepcuter
MeHekMeHTy ocBitH» HAIIH VYkpainu, cBiZoNTBO MNpo MiABUILECHHS
kBamidikamii 12 CIIB 141620 Bix 13 moToro 2015 p

— banrilicbknii  HAyKOBO-AOCHIIHUM 1HCTUTYT MpobiieM TpaHcpopmarllii
ekoHoMmiyHoro mpoctopy (M. Pura, Jlatis) IlIporpama HaykoBoO-
MeJaroriyHoro CTaXXyBaHHS Ha TeMmy «lHHOBaIiHI OCBITHI TEXHOJIOTII:
€BPONEHCHKUN JIOCBIA Ta MOro MpOBAJKEHHS B MIArOTOBKY (axiBLIB 3

€KOHOMIKH Ta YIpaBiIiHHI» 3a cnerianbHicTio 242. Typusm 5 kpeauris, 150
roaud 23.07.2018 — 27.07.2018



— KuiBchkuii HamioHaJdbHUW  EKOHOMIYHME  yHiBepcuteT. [linBuimeHHS
kBauiikarii 3a Temoro: «Typusm B YKpaiHi: BUKIMKU Ta BIJHOBICHHS» 3
21.03.2023 mo 22.03.2023 p. 1 xpeaurt, 30 rox. Ceprudikar 202303242
Ne067 Bin 22.03.2023 p.

Coepa mnaykosux inmepecig. €KOHOMIUHA TEOpis, €KOHOMIKA IiINPHUEMCTRBA,
€KOHOMIKa TypH3MY, MEHEPKMEHT B Typu3Mi, 1HPOpMaIliiHI CUCTEMHU 1 TEXHOJIOTIi B
TypH3Mi, CTPaxXyBaHHS B TYPHU3Mi.

Buxnaoae nasuanvui oucyuniinu.
v ExoHOMIYHa Teopist
v ExoHOMIKa MiANPUEMCTBA
v EXOHOMIKa TypH3My
v MEHEKMEHT B TYPH3Mi
v" TadopmariiiHi CHCTEMH 1 TEXHOJIOTIT B TypU3Mi
v' CTpaxyBaHHS B TypU3Mi
v MikHapOIHUHN TYPUCTHYHUI Oi3HEC

KepiBHUK ACHUCTEHTCHKOI NpPAaKTUKU Yy 3700yBadiB Apyroro (MaricTepcbkoro)
PiBHSI BUIIIOI OCBITH crierianbHocTi 242 Typusm 3a OIl Typuszmo3HaBcTBO.

ABTOp 1 ciiBaBTOp NoHaA 40 HAyKOBUX Tpallb, B IKUX BUCBITIIIOIOTHCS €KOHOMIUHI
aCMeKTH PO3BUTKY TYypHU3MY, OCHOBHI OCOOJMBOCTI €KOHOMIYHOi JisSTbHOCTI
MIITPUEMCTB TYPUCTHIHOI cepm.
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